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MEDIA PROPORTION BY GENERATION
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Source: Nielsen Media Consumer View W2 2017
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KOTA CORPORATION

Organization Structure

< 35 N

GRIYA KOMUNITAS KITA BRAVO DELAPAN SEMESTA  ARTHA KOMUNITAS KITA

Cinema Mall Food & Beverage Management Services



Larry Widjaja

CHAIRMAN

Ventured into various kinds of business
since the early age of 15.

Through his enterprising and trustworthy
nature, he built a vast network and developed
his businesses in a few short years into
the ownership of 8 companiesin a

diverse range of portfolios, from property

to FMCG (Fast Moving Consumer Goods).
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KOTA CORPORATION

Management

YK Wen

Started his career in writing, working as
a journalist and copywriter before
establishing himself in the business world as
the head of marketing at a bank, followed by
the commercial director for an airline.

Since then, he has been pursuing his dream
as a producer in the entertainment industry,
releasing his first movie in 2006 and until now

has produced 60 movies.

Experienced as Film and TV producer

for 15 years.
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Revenue Illustration

CINEMA

4 Screens / 200 Seats
5 Shows / day

TICKET
Rp 11.364- / ticket*

FOOD &
BEVERAGES

Rp 10.000,- / food

SNACK

Rp 10.000,- / snack

ADVERTISING
Rp 12 B/ year**

TOTAL/YEAR

4,9 B 8,2 B 11,4 B
2,2 B 3,6B 5B

32B 5.4 B 7,6 B
0,4 B 0,6 B 0,8 B

10,7 B 17,8 B 24,8 B

*Ticket price Rp 25.000,- | **5 Sponsors, 4 screens, 1year, Rp 5.000.000,-/month/studio




Revenue Illustration

MALL

¢

FOOD COURT

Total 20 kiosks*

EVENT

4 events in 1 month**

OUTDOOR ADV

ok

20 spots

ARCADE GAMES
& PLAYGROUND

Rp 30.000,- / person ****

PARKING

Average 2 hours

TOTAL/YEAR

8,5B

22B

0,36 B
0,15 B

10,8 B

0,72 B

14,2 B

19,8 B

*Revenue assumption 1day / kiosk Rp 2.000.000,- | **Rp 15.000.000,-/event | ***Rp 15.000.000,-/spot/year | ****1 person spend Rp. 30.000,- for play
4 screens, 5 shows, 1 motorbike 2 persons, Rp 2.000,-




Total Revenue

4 SCREENS

Investment: 24 Billion Rupiah
(Space +/- 8.000 m?)

Revenue / Year

Operational cost /Year* 49 B 49 B 4,9 B

% 4,3 B 818 11,90 B

Management fee / Year*

Revenue / Year
(Percent)

Nett Profit / Year 19 B

BEP (in month) 29 15

*Operational cost assumption Rp 375 million / month | **Management fee 30% from nett profit *** Investment is excluding rental of the land
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KOTA CINEMA MALL JATIASIH

fi
o Preservatives
ess Butter Fal
uten Free
Ingredients Made in Italy

PREMIUM FLAYOR

ORIGINAL ITALIAN GELATO
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MANAGEMENT OFFICE

KOTA CORPORATION

Graha Boulevard Kelapa Gading Blok C-17,
Jakarta 14240, Indonesia

@ +62 21 29375241

KO IA contact@kotacorporation.com

cinema ma www.kotacorporation.com

DISCLAIMER
The information presented here has been compiled with the greatest possible care. However, changes in models, designs, technical specifications, visuals or any other information depicted are always under reserve.
No rights may be derived in any way whatsoever from this printed material.



